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Questions, comments, feedback, and thoughts are very much appreciated!  

 

Please contact us at info@givology.org and visit our website at 

www.givology.org to learn more. 
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Letter from the CEO 
 
Dear Friends, 

When our team first started developing Givology in April 
2008, we shared a common conviction in the importance 
of education. As seniors at the University of Pennsylvania 
about to graduate, we recognized that education 
transformed our lives ɀ empowering us to dream big and 
make a difference. Yet, around the world, 115 million 
children of primary school age are not in school, and 40% 
of all children do not attend middle or high school. As 
education is essential to promoting economic growth, 
political stability, public health, and human rights, we felt 
compelled to do something for our peers across the globe.  

We wanted to create an organization that allowed anyone ɀ no matter what age or background ɀ to contribute 
to grassroots education initiatives, track his or her impact, blog and message, and participate actively in an 
ongoing community dialogue about education. With the growth of online social networking hubs, the 
reduction of Internet transaction costs, and the success of P2P microfinance sites, we wanted to leverage 
small dollar donations specifically for education. Our goal: to democratize philanthropy and change the 
nature of the act of giving ɀ to make giving an active act, not just a passive donation.  

When Givology first launched in September 2008, we were confronted with the worst of the financial crisis. In 
a time when corporations, foundations, and private donors were scaling back contributions, you can imagine 
the challenges that charitable organizations faced! But in such a difficult economic situation, 
microphilanthropy tends to do better. A small contribution of five dollars across thousands of people can 
make a tremendous difference, and is much less sensitive to negative economic headwinds.  

The first year of launch is always the most challenging ɀ ×ÅȭÖÅ ÇÏÎÅ ÔÈÒÏÕÇÈ ÓÏ ÍÁÎÙ ÒÅÖÉÓÉÏÎÓ ÁÎÄ ÁÄÄÉÔÉÏÎÓ 
to the features and layout of our site, as well as initiated a series of new projects, campaigns, and 
partnerships.  

As of September 28, 2009 ɀ exactly one year after our launch ɀ I am very proud to announce that we have 
raised $41,638  in online donations and fundraisers, partnered with 20 grassroots organizations  in 9 
countries , started 12 chapters  worldwide , registered 539 donors , and have over 3,000 supporters  in our 
networks on Facebook, Linked-in, and Twitter.  In total, through student scholarships and projects, we 
estimate that Givology has benefitted 1,259 students  worldwide . 7ÅȭÖÅ ÄÅÌÉÖÅÒÅÄ ÄÏÎÏÒ ÍÅÓÓÁÇÅÓ ÔÏ 
students throughout the world, and posted their inspiring stories and handwritten letters on our site. In 
ÁÄÄÉÔÉÏÎȟ ×Å ÈÁÖÅ ÂÅÅÎ ÆÅÁÔÕÒÅÄ ÉÎ +ÎÏ×ÌÅÄÇÅͽ7ÈÁÒÔÏÎȟ .ÉÃÈÏÌÁÓ +ÒÉÓÔÏÆȭÓ ÂÌÏÇ ÉÎ ÔÈÅ .Å× 9ÏÒË 4ÉÍÅÓ ÁÎÄ 
most recent book Half the Sky, Philadelphia Inquirer, Seattle Times, among other print and media sources. In 
addition, we were fortunate to have been selected aÓ ÏÎÅ ÏÆ ÔÈÅ Ȱ4ÏÐ ρππ 3ÔÕÄÅÎÔ-2ÕÎ %ÎÔÅÒÐÒÉÓÅÓȱ ÂÙ ÔÈÅ 
Kairos Society.  

As we approach our first year anniversary, we want thank our community, volunteers, and supporters ɀ 
without you, we would not have been able to reach so many milestones, especially as a 100% volunteer 
organization. Our philosophy is of commitment to continuous improvement. If you have any feedback or 
suggestions, please contact me at joyce.meng@givology.org ɀ ×ÅȭÄ ÌÏÖÅ ÔÏ ÈÅÁÒ ÆÒÏÍ ÙÏÕȢ   

With Warmest Regards,  

Joyce 
CEO and Co-Founder, Givology 

mailto:joyce.meng@givology.org
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Overview of Givology  
Vision  

Give to Learn, Learn to Give. 

Around the world, more than 115 million children of primary-school 
age are not in school, and even more do not have the opportunity to 
pursue secondary school or higher education. Poverty is one of the 
principal causes. GivoloÇÙȭÓ ÐÒÉÍÁÒÙ ÖÉÓÉÏÎ ÉÓ ÔÏ ÅÌÉÍÉÎÁÔÅ ÍÁÒËÅÔ 
inefficiencies and financial barriers to obtaining and improving 
education by maximizing the impact of every dollar of donation. 

The transformational powers of knowledge and a good education are 
undeniable. However, for many children and adolescents around the 
world, both the quality of education and the ability to go to school 
are compromised by financials constraints. Often times, families may have difficulty affording school fees or 
the cost of supplies, or may simply need to keep children working to contribute to the family income. 

At Givology, we believe education is the single most important and sustainable resource for individual 
empowerment, advancement, and poverty alleviation. Givology democratizes philanthropy by allowing any 
Internet user to impact the lives of students in need of educational assistance. 

Givology is a means by which any Internet user who wishes to support basic education abroad to confidently 
give ɀ to give quickly and directly, to give with an understanding the recipient he chooses will receive 100% 
of the amount, to give with an expectation of informational transparency.  

Mission  

Leveraging small donations to make a di fference. 

'ÉÖÏÌÏÇÙ ÉÓ ÁÎ )ÎÔÅÒÎÅÔ ÏÎÌÉÎÅ ȰÇÉÖÉÎÇÓÐÁÃÅȱ ÔÈÁÔ ÅÍÐÏ×ÅÒÓ ÉÎÄÉÖÉÄÕÁÌ 
donors to connect with students and communities in need of financial 
ÁÉÄ ÔÏ ÃÏÎÔÉÎÕÅ ÅÄÕÃÁÔÉÏÎ ÏÒ ÉÍÐÒÏÖÉÎÇ ÏÎ ÅÄÕÃÁÔÉÏÎȢ 'ÉÖÏÌÏÇÙȭÓ 
project and student scholarship grants are pre-screened, monitored, 
and delivered by local grassroots non-profit organizations and 
schools. We post grant profiles that meet the highest standard of 
dollar impact, quality of education delivery, and social return. They 
are all less than $500, which increases the accessibility of educational 
charity to supporters from all financial backgrounds. The small 
denomination of both the donations and the size of requested grants 
enable a quick turnaround of funding and disbursement. 

By leveraging the Internet to support education for students and 
projects, Givology simultaneously creates a global community of 
people connected through their belief in the power of education. A 

secondary mission of Givology is to create a social web, irrespective of geographical boundaries, that 
encourages dialogue among our non-profit partners, donors, beneficiaries, and the Givology team of executive 
members, chapters, fellows, and volunteers.  

In developing and developed worlds, education can be a means to level the playing field and tighten the gaps 
in opportunity and quality of life. Givology is a means to expand the notion of transparent philanthropy and 
introduce efficacy into the closing of the education and knowledge divides. 
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Furthermore, Givology aspires to the following: 

¶ Address the increasing fragmentation of donor bases that support educational causes 
¶ Leverage the impact of small dollar-denominated grants and loans in improving education access and 

quality in developing countries 
¶ Improve organization, financial assistance to, and further cooperation among leading education 

organizations serving developing countries 
¶ Spread awareness about the threat of rising economic and rural-urban disparities on children's 

access to quality education 

Our Model of Giving  
Givology is founded on the principle that donors should 
always have the right to not only choose their cause, but to 
also have a proactive involvement in the tracking of their 
ÃÏÎÔÒÉÂÕÔÉÏÎȢ 4ÈÒÏÕÇÈ 'ÉÖÏÌÏÇÙȭÓ ×ÅÂ ÉÎÔÅÒÆÁÃÅȟ ÁÎÙ 
Internet user can browse student and project profiles, as 
well as read student and project blog updates, containing 
photographs, scanned letters written by students, academic 
transcripts, and videos. Afterwards, by registering on the 
site and adding money to an online wallet, Internet donors 
can choose to allocate their funds in the way they prefer. 
Likewise, Givology works with innovative grassroots 
education organizations in the developing world to raise 
awareness and funding for student scholarships and 
education projects that would otherwise escape the 
attention of prospective donors.  

The most unique aspect about Givology is our ability to facilitate one-to-one connections  between donors 
and students. 4ÈÒÏÕÇÈ 'ÉÖÏÌÏÇÙȭÓ ÍÅÓÓÁÇÉÎÇ ÓÙÓÔÅÍȟ ÄÏÎÏÒÓ ÃÁÎ ÓÅÎÄ ÓÔÕÄÅÎÔÓ Á ÌÅÔÔÅÒ ÏÆ ÅÎÃÏÕÒÁÇÅÍÅÎÔ ÁÎÄ 
ask about their lives, their aspirations, and the challenges they face. On a regular basis, Givology aggregates 
and prints out letters from donors and sends a package to the student. Once the student responds, Givology 
then scans and uploads student responses to their blog. Through online giving teams and web messaging, 
Givology connects Internet users in the developed world to rural villages and students far across the world. 

Our model of giving is summarized below:  

1. Givology partners with credible, community -based non-profits and schools  that support innovative 
grassroots education initiatives or student scholarships in the developing world. We take pride in 
identifying community-based organizations that meet the highest standard of impact after conducting a 
vigorous due diligence process involving formal documentation, site visits, interviews, and a thorough 
review. In forming the partnerships, Givology targets organizations that are very locally-oriented and 
nimble ɀ grassroots organizations that often lack the publicity and marketing resources of larger 
organizations or do not have a competitive Internet strategy for fundraising and awareness-building. 
Once the partnership is approved, Givology posts project and student information on the web to begin 
the fundraising process. Free translation services are provided to all partners. A sample project profile 
can be viewed here (https://www.givology.org/~lflearning/ ), while a sample student profile can be 
viewed here (https://www.givology.org/~gshen/ ).  Partners are asked to provide a detailed break-down 
of the use of funds and are committed to spending the funds as indicated. 
 

2. )ÎÔÅÒÎÅÔ ÄÏÎÏÒÓ ÁÃÃÅÓÓ 'ÉÖÏÌÏÇÙȭÓ ×ÅÂ-site , register an account,  and browse student and project 
profiles . Reading the stories and profiles of the projects and students is truly inspiring, and donors can 
filter the student and projects available for sponsorship among different dimensions, such as geographic 
locale, age, academic field, among other demographic and social variables. Donors are highly encouraged 

https://www.givology.org/~lflearning/
https://www.givology.org/~gshen/
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to create a complete profile on Givology and post their own thoughts to their blog to share insights and 
inspirations with the greater community.  

 

3. Through Google Checkout, donors add money to their wallet, and then can allocate money to 
students and projects , as well as use our innovative messaging system . Through the web messaging 
function, donors can send a message to the student or project leader, asking for a progress update and 
the receipt of funds, or just providing a general letter of support and solidarity.  

 

4. Once a student or project is fully -funded, Givology sends a check to the partner organization , 
which is then responsible for delivering the amount of the money to the student or the project 
beneficiaries.   

 

5. On a quarterly basis , the partner organiz ation is responsible for providing a progress update . 
Progress updates come in the form of videos, photos, letters from students, and academic transcripts, 
among many other forms. Givology downloads all donor messages and sends them to the student or 
project beneficiaries to facilitate cross-cultural communication and dialogue. Progress notifications are 
automatically delivered to the donors in support of that particular student or project.   

 

6. Givology fellows travel throughout the world, visiting rural villages, school, or project sites sponsored by 
Givology. Acting as the eyes and ears of donors, fellows provide photos, videos, and commentary to 
supplement the project and student updates. Fellows describe education interventions that work, along 
with initiatives that have failed to meet objectives. Transparency and critical analysis are the main 
objectives. Fellows write in a journal and share photos and videos, which ÃÁÎ ÂÅ ÖÉÅ×ÅÄ ÉÎ ÏÕÒ Ȱ.ÏÔÅs 
ÆÒÏÍ ÔÈÅ &ÉÅÌÄȱ ÂÌÏÇ: https://www.givology.org/notesfromthefield/ . 

 

7. Givology chapters  (started at high schools, universities, local churches, etc.) and Giving Teams serve to 
accentuate the social networking aspect of the site . Chapters and teams raise money, hold local 
fundraising events, and help identify new partnerships that Givology should consider forming. To learn 
more about starting a chapter, please visit: https://www.givology.org/startachapter/  

As a 100% volunteer-driven organization, we not only leverage small dollar donations to make a difference, 
but aggregate small time donations by our network of supporters to further our cause. From translation and 
web design to partnership support and blogging, Givology has over 70 members contributing to 
Microphilanthropy for education.   

    

https://www.givology.org/notesfromthefield/
https://www.givology.org/startachapter/





























